
DIRECTOR OF MARKETING 

Kaplan Kirsch & Rockwell (KKR) is a boutique law firm with a national practice devoted exclusively to 
environmental, land use, real estate, conservation, energy, transportation, infrastructure, innovative project 
delivery, and regulatory compliance and litigation issues.  The Firm has extensive expertise advising public 
agency clients on some of the nation’s most complex and high-profile projects.  We are a collegial and 
collaborative firm committed to providing the highest quality legal services to our clients.  The Firm has offices 
in Denver, Boston, New York City, and Washington, DC. 

KKR offers a new opportunity for a marketing director to join our firm.  You will be uniquely positioned to have 
a significant impact from day one and will benefit from working at a firm that, reflecting its Rocky Mountain 
roots, seeks to ensure its attorneys and staff enjoy quality of life both within and outside the office. 

MINIMUM REQUIREMENTS 

KKR seeks an individual with the following qualifications to fill this role: 

– Bachelor’s Degree in marketing or similar field 

– 5+ years working in marketing for a professional services firm (law, accounting, architecture, etc.) 

– Working knowledge of 

o HTML Coding 
o E-mail campaign software 
o Social media platforms 
o CRM software 
o Adobe Creative Suite 
o Microsoft Office Suite 

– Excellent verbal, written, and interpersonal communication skills 

– Evidence of sound judgement and appropriate initiative 

– Ability to perform well under pressure as a result of conflicting demands 

– Detail-oriented and ability to multi-task and display a high degree of accuracy 

– Must be reliable (excellent attendance) 

– Must abide by KKR’s Confidentiality Policy 

In addition, KKR will consider positively: 

– Civic-minded team players 

– Candidates who reflect and share the Firm’s values with respect to diversity, mutual respect, and 
uncompromising high-quality work product 

DUTIES 

The Director of Marketing works to develop and implement all phases of the Firm’s marketing strategy.  The 
position involves a wide range of responsibilities from high-level strategy to less sophisticated—but equally 
important—mechanical tasks such as producing materials, proofreading, and all aspects of production of 
electronic or physical marketing materials.  The Firm is deeply involved with—and sponsors—many 
professional conferences, and the Director of Marketing will be intimately involved in the convening of these 
conferences and in all associated marketing. 

The Firm’s marketing strategy is overseen by a supervising partner and formally reports to both this partner 
and to the Chief Operating Officer. 



Preparation of RFP and RFQ Responses 

– Monitor and research potential bidding opportunities 

– Review bids and coordinate with partners to identify potential prospects 

– Prepare and maintain template for responses to RFPs and RFQs 

– Coordinate with partners on proposals, ensuring that final product complies with RFP/ RFQ 
requirements and Firm brand 

Website Maintenance and Social Media 

– Utilizing HTML code, maintain and regularly update (weekly) Firm website and specialized practice 
area websites 

– Optimize main website for search engines 

– Coordinate with attorneys on social media announcements, and maintain content on LinkedIn, Twitter, 
Facebook, YouTube, and multiple Google Business pages 

– Supervise and oversee website consultant 

Additional Electronic Maintenance 

– Draft, format, assemble, and edit marketing collateral 

– Maintain and organize e-mail marketing software 

– Identify and analyze competitors; monitor online and print trends to improve Firm strategies, visibility, 
brand awareness 

– Prepare and submit surveys, nominations for awards for Firm 

Conference Preparations 

– Assist with planning of meetings and conferences; develop schedules and assignments, working with 
speakers; coordinate with suppliers and vendors for all conferences 

– Coordinate with attorneys regarding written material (including PowerPoint presentations) for 
conferences (specifically annual Airport Law Workshop and forthcoming Rail Law Workshop) 

– Fulfill sponsorship obligations, including logo, guest lists, materials, and invitations 

Print and Promotional Materials 

– Design, update, and maintain all print and promotional materials, including letterhead, envelopes, 
business cards, and publications; inventorying stock 

Alerts 

– Assist attorneys in the preparation, editing, formatting, and dissemination of e-mail alerts 

– Coordinate alerts with website and social media announcements 

Strategy 

– Assist attorneys in developing and refining marketing strategy and annual marketing plan for new 
initiatives, under direction of supervising partner 

Kaplan Kirsch & Rockwell is dedicated to the principles of diversity and equal employment opportunity.  We 
do not discriminate against applicants or employees based on age, race, color, religion, creed, national origin, 
ancestry, sex, sexual orientation, sexual identity, disability, marital status, military status, or any other status 
protected by federal, state, or local law.  Please submit a resume and compensation requirements to Peter 
Kirsch at pkirsch@kaplankirsch.com.  Please reference “Director of Marketing” in the subject line of the e-
mail.  No telephone inquiries please. 


